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OVERVIEW
Snack foods in the U.S.



Overview
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Note:  United States; 52 weeks ended April 1, 2017
Further information regarding this statistic can be found on page 53.
Source(s): Nielsen; ID 257994
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Sales value of snacks in the United States in 2017, by category (in billion U.S. dollars)
Snack dollar sales in the U.S. in 2017, by category

http://www.statista.com/statistics/257994/snack-dollar-sales-in-the-us-by-category
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Note:  United States
Further information regarding this statistic can be found on page 54.
Source(s): Nielsen; ID 787521
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Distribution of sales of on-the-go food snacks in the United States in 2017, by category
Dollar sales share of on-the-go snacks in the U.S. in 2017, by category

http://www.statista.com/statistics/787521/on-the-go-snacks-sales-share


Overview
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Note:  United States
Further information regarding this statistic can be found on page 55.
Source(s): Nielsen; ID 787653
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Year-on-year growth of on-the-go food snack sales in the United States in 2017, by category
Dollar sales growth of on-the-go snacks in the U.S. in 2017, by category

http://www.statista.com/statistics/787653/on-the-go-snacks-sales-growth


Overview
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Category share

Note:  United States; 52 weeks ending February 25, 2017
Further information regarding this statistic can be found on page 56.
Source(s): Grocery Headquarters; Perishables Group; ID 235520
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Category share of sweet goods sales in the United States in 2017, by type
U.S. category share of sweet goods sales 2017, by type

http://www.statista.com/statistics/235520/category-share-of-sweet-goods-sales-in-the-us-by-sweet-goods-type


Overview

0 1000 2000 3000 4000 5000 6000 7000 8000

Crackers

Potato chips
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Snack nuts

Cheese snacks
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Ready-to-eat popcorn/caramel corn

Other meat snacks than pork rinds

Dips

Sunflower/pumpkin seeds

Pork rinds

Other snacks

6,911.7

5,697.6

3,994.2

3,960.4

1,383

962.9

899.4

502.7

393.1

242.9

213.8

3,005.4

Sales in million U.S. dollars

Note:  United States; 52 weeks ending February 21, 2016
Further information regarding this statistic can be found on page 57.
Source(s): IRI; SNAC International; ID 258008
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Salty snack dollar sales in the United States in 2016, by category (in million U.S. dollars)
Salty snack market: dollar sales in the U.S. 2016, by category 2016

http://www.statista.com/statistics/258008/salty-snack-dollar-sales-in-the-us-by-category


Overview
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UTZ Quality Foods
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Hain Celestial

Gruma

Amplify Snack Brands

Arca Continental

10.3

1

0.75

0.72

0.51

0.35

0.26

0.19

0.19

0.19

Sales in billion U.S. dollars

Note:  United States; 52 weeks ending March 20, 2016
Further information regarding this statistic can be found on page 58.
Source(s): IRI; Amplify Snack Brands; ID 546481
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Sales value of salty snacks in the United States in 2016, by company (in billion U.S. dollars)*
U.S. sales value of salty snacks 2016, by company

http://www.statista.com/statistics/546481/us-sales-of-salty-snacks-company
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Further information regarding this statistic can be found on page 59.
Source(s): IRI; ID 257944
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Dollar sales growth of healthy and indulgent snacks in the United States in 2016 (change to 
prior year)
Healthy versus indulgent snacks: dollar sales change in the U.S. 2016

http://www.statista.com/statistics/257944/healthier-and-indulgent-snacks-dollar-sales-change-in-the-us
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Note:  United States; 2018
Further information regarding this statistic can be found on page 60.
Source(s): CSP; NACS; ID 889433
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Average monthly dollar sales of salty snacks in U.S. convenience stores in 2018, by type (in 
U.S. dollars)
U.S. convenience stores: monthly sales of salty snacks per store, by type 2018

http://www.statista.com/statistics/889433/us-convenience-stores-dollar-sales-of-salty-snacks-by-type


Overview
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Potato chips

Tortilla/tostada chips

Ready-to-eat-popcorn/caramel corn

Cheese snacks

492.9

262.1

84.7

55.9

Sales in million U.S. dollars

Note:  United States; 52 weeks ending January 28, 2018
Further information regarding this statistic can be found on page 61.
Source(s): Store Brands; IRI; ID 244931
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Sales of private label salty snack products in U.S. retail stores in 2018, by segment (in million U.S. 
dollars)*
Sales of private label salty snack products in the U.S. 2018, by segment

http://www.statista.com/statistics/244931/sales-of-private-label-salty-snack-products-in-the-us-by-segment


CONFECTIONARY
Snack foods in the U.S.
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Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 62.
Source(s): IRI; Grocery Headquarters; ID 189713

17

Leading vendors of snack size chocolate candy in the United States in 2017, based on sales (in million 
U.S. dollars)
Sales of the leading vendors of chocolate candy (snack size) in the U.S. 2017

http://www.statista.com/statistics/189713/leading-chocolate-candy-vendors-in-the-united-states-in-2011


Confectionary

0 20 40 60 80 100 120 140 160 180 200

Reese's

Snickers

Kit Kat

All Hershey's products

Hershey's

Twix

Peter Paul Almond Joy

Three Musketeers

Milky Way

Nestl'e Butterfinger

171.6

140.4

114.8

102.9

91.2

63.1

46.5

42.1

39.3

35.9

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 63.
Source(s): IRI; Grocery Headquarters; ID 189714
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Sales of the leading snack size chocolate candy brands of the United States in 2017 (in million U.S. 
dollars)
Sales of the leading snack size chocolate candy brands of the U.S. 2017

http://www.statista.com/statistics/189714/top-snack-size-chocolate-candy-brands-in-the-united-states


Confectionary
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William Wrigley Jr. Co.

Mondelez International

Private label

Ferrara Candy Co.

Haribo Of America

527.7

269.5

183.2

176.8

128

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 64.
Source(s): Grocery Headquarters; IRI; ID 190405
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Leading vendors of non-chocolate chewy candy in the United States in 2017, based on sales (in million 
U.S. dollars)
Sales of the leading vendors of non-chocolate chewy candy U.S. 2017

http://www.statista.com/statistics/190405/leading-chewy-candy-vendors-in-the-united-states-in-2011


Confectionary
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Skittles

Private label

Starburst

Sour Patch Kids

Haribo Gold Bears

Swedish Fish

Trolli Sour Brite Crawlers

Airheads

Reeses Pieces

Lifesavers Gummies

185.2

183.2

162.1

121.8

90.2

88.5

63.4

61.4

60.6

59.8

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 65.
Source(s): Grocery Headquarters; IRI; ID 190409
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Sales of the leading non-chocolate chewy candy brands of the United States in 2017 (in million U.S. 
dollars)
Sales of the leading non-chocolate chewy candy brands of the U.S. 2017

http://www.statista.com/statistics/190409/top-non-chocolate-chewy-candy-brands-in-the-united-states


SNACK BARS AND COOKIES
Snack foods in the U.S.



Snack bars and cookies
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Kellogg Co.

Small Planet Foods

Private label

General Mills

Kind

544.6

124.4

92.3

88.7

36.8

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 66.
Source(s): Grocery Headquarters; IRI; ID 189598
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Leading vendors of breakfast, cereal, and snack bars in the United States in 2017, based on sales (in 
million U.S. dollars)
Sales of the leading breakfast, cereal and snack bar vendors in the U.S. 2017

http://www.statista.com/statistics/189598/leading-breakfast-bar-vendors-in-the-united-states-in-2011


Snack bars and cookies

0 50 100 150 200 250

Kellogg's Rice Krispies Treats

Kellogg's Nutri-Grain Bars

Larabar

Private label

Kellogg's Special K Pastry Crisps

Kellogg's Special K Bar

Nature Valley

Kind

Quaker

Atkins Day Break

202.4

190.8

121.3

92.3

72.1

63.9

51.3

30.2

21.6

20.5

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 67.
Source(s): Grocery Headquarters; IRI; ID 189603
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Sales of the leading breakfast, cereal and snack bar brands of the United States in 2017 (in million U.S. 
dollars)
Sales of the leading breakfast, cereal and snack bar brands of the U.S. 2017

http://www.statista.com/statistics/189603/top-cereal-and-snack-bar-brands-in-the-united-states


Snack bars and cookies
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General Mills

Quaker Oats Co.

Private label

McKee Foods Corp.

Kind

615.8

395.8

146.2

89.8

88.3

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 68.
Source(s): Grocery Headquarters; IRI; ID 188212
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Leading vendors of granola bars in the United States in 2017, based on sales (in million U.S. 
dollars)
Leading vendors of granola bars in the United States 2017

http://www.statista.com/statistics/188212/leading-granola-bar-vendors-in-the-united-states-in-2011


Snack bars and cookies

0 50 100 150 200 250 300 350 400

Nature Valley

Nature Valley Sweet & Salty Nut

Quaker Chewy

Private label

Sunbelt Bakery

Kind Healthy Grains

Quaker Chewy Dipps

Kashi

Atkins

Cascadian Farm Organic

367.8

244.6

225.5

146.2

88.5

88.3

83.7

67

40.4

33.8

Sales in million U.S. dollars

Note: 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 69.
Source(s): Grocery Headquarters; IRI; ID 188216
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Sales of the leading granola bar brands of the United States in 2017 (in million U.S. dollars)
Sales of the leading granola bar brands of the U.S. 2017

http://www.statista.com/statistics/188216/top-granola-bar-brands-in-the-united-states


Snack bars and cookies

0 500 1000 1500 2000 2500 3000 3500

Mondelez International Inc.

Private label

Kellogg Company

McKee Foods Corp.

Pepperidge Farm Inc.

2,922

1,155.8

548.7

489.2

371.5

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 70.
Source(s): IRI; Grocery Headquarters; ID 257918
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Dollar sales of the leading cookie vendors in the United States in 2017 (in million U.S. dollars)
Cookie market: key companies in the U.S. 2017, based on dollar sales

http://www.statista.com/statistics/257918/leading-cookies-vendors-in-the-us


Snack bars and cookies

0 200 400 600 800 1000 1200 1400

Private label

Nabisco Oreo

Nabisco Chips Ahoy

Nabisco BelVita

Nabisco Oreo Double Stuff

Little Debbie

Little Debby Nutty Bar

Nabisco Nilla

Pepperidge Farm Milano

Lofthouse

1,155.8

674.2

619.4

271.2

251

236.5

162.1

152.7

143.8

142.3

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 71.
Source(s): IRI; Grocery Headquarters; ID 189610

27

Dollar sales of the leading cookie brands of the United States in 2017 (in million U.S. dollars)
U.S. cookie market: dollar sales of the leading brands 2017

http://www.statista.com/statistics/189610/top-cookie-brands-in-the-united-states


CRACKERS AND CHIPS
Snack foods in the U.S.



Crackers and chips

0 50 100 150 200 250 300 350

Mondelez International Inc.

Private label

Kellogg Co.

Grupo Gamesa

Sunshine Biscuits LLC

289.43

133.23

46.64

9.9

5.01

Dollar sales in million U.S. dollars

Note:  United States; 52 weeks ending May 19, 2019
Further information regarding this statistic can be found on page 72.
Source(s): IRI; Snack Food & Wholesale Bakery ; ID 458370

29

Sales of the leading saltine cracker vendors in the United States in 2019 (in million U.S. 
dollars)
Dollar sales of the leading saltine cracker vendors in the U.S. 2019

http://www.statista.com/statistics/458370/us-dollar-sales-of-the-leading-saltine-cracker-vendors


Crackers and chips

0 200 400 600 800 1000 1200 1400 1600 1800

Mondelez International, Inc.

Pepperidge Farm, Inc.

Sunshine Biscuits LLC

Kellogg Co.

Private label

Clearview Foods

Stacy's Pita Chip Co.

Blue Diamond Growers

Crunchmaster and TH Foods, Inc.

Carr's

1,618.75

873.24

858.08

503.01

224.03

201.07

198.86

77.42

58.39

35.51

Sales in million U.S. dollars

Note:  United States; 52 weeks ended July 15, 2018
Further information regarding this statistic can be found on page 73.
Source(s): Food Business News; IRI; ID 652458
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Leading vendors of miscellaneous crackers in the United States in 2018, based on sales (in million U.S. 
dollars)*
Leading vendors of miscellaneous crackers in the U.S. 2018, based on sales

http://www.statista.com/statistics/652458/leading-vendors-of-miscellaneous-crackers-in-the-us-based-on-sales


Crackers and chips

0 500 1000 1500 2000 2500 3000 3500 4000

Frito Lay

Kellogg Co.

Private label

Utz Quality Foods

Cape Cod Potato Chip

3,369.8

641.5

448

235.2

227.8

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 74.
Source(s): Grocery Headquarters; IRI; ID 188220
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Leading vendors of potato chips in the United States in 2017, based on sales (in million U.S. 
dollars)
Leading vendors of potato chips in the United States 2017

http://www.statista.com/statistics/188220/leading-potato-chips-vendors-in-the-united-states-in-2011


Crackers and chips

0 200 400 600 800 1000 1200 1400 1600 1800

Lay's

Wavy Lay's

Pringles

Ruffles

Private label

Lay's Kettle Cooked

Cape Cod

Utz

Kettle

Baked Lay's

1,694.2

508.7

549.7

542.1

448

291

227.8

194.6

163.5

79.5

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 75.
Source(s): Grocery Headquarters; IRI; ID 188222
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Sales of the leading potato chip brands of the United States in 2017 (in million U.S. dollars)
Sales of the leading potato chip brands of the U.S. 2017

http://www.statista.com/statistics/188222/top-potato-chip-brands-in-the-united-states


Crackers and chips

0 500 1000 1500 2000 2500 3000 3500 4000 4500

Frito Lay

Barcel USA LLC

Private label

Truco Enterprises

Mission Foods Inc.

3,990.46

404.47

309.54

189.81

86.21

Sales in million U.S. dollars

Note:  United States; 52 weeks ending May 19, 2019
Further information regarding this statistic can be found on page 76.
Source(s): IRI; Snack Food & Wholesale Bakery ; ID 188226
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Leading vendors of tortilla and tostada chips in the United States in 2019, based on sales (in million U.S. 
dollars)
Leading vendors of tortilla and tostada chips in the United States 2019

http://www.statista.com/statistics/188226/leading-tortilla-chips-vendors-in-the-united-states-in-2010


Crackers and chips

0 200 400 600 800 1000 1200 1400 1600

Doritos

Tostitos

Tostitos Scoops

Private label

Santitas

On the Border

Barcel Takis Fuego

Mission

Calidad

Tostitos Simply

1,482.9

615.5

439.9

262.2

245.8

179.6

148

73.7

60.2

35.1

Sales in million U.S. dollars

Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 77.
Source(s): Grocery Headquarters; IRI; ID 188233
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Sales of the leading tortilla and tostada chip brands of the United States in 2017 (in million U.S. 
dollars)
Sales of the leading tortilla and tostada chip brands of the U.S. 2017

http://www.statista.com/statistics/188233/top-tortilla-tostada-chip-brands


Crackers and chips

0 50 100 150 200 250 300 350 400 450 500

Snyders-Lance Inc.

Private label

Frito Lay

Mars

Utz Quality Foods

451.31

224.09

156.58

124.99

109.77

Sales in million U.S. dollars

Note:  United States; 52 weeks ending May 19, 2019
Further information regarding this statistic can be found on page 78.
Source(s): IRI; Snack Food & Wholesale Bakery ; ID 280354
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Sales of the leading pretzel vendors in the United States in 2019 (in million U.S. dollars)
Dollar sales of the leading pretzel vendors in the U.S. 2019

http://www.statista.com/statistics/280354/leading-pretzel-vendors-in-the-us


Crackers and chips

0 50 100 150 200 250 300 350 400

Snyders of Hanover

Private label

Rold Gold

Utz

Combos

Snyders of Hanover 100-Calorie Pack

Herrs

Glutino

Bachman

HK Anderson

Old Dutch

Snyders of Hanover Sweet & Salty

Unique Splits

Unique

Herrs Specials

378.1

161.4

139.5

78.8

42

21.4

14.9

14.3

13.1

11

10.5

8.3

8

4

3.5

Sales in million U.S. dollars

Note:  United States; 52 weeks ended July 9, 2017
Further information regarding this statistic can be found on page 79.
Source(s): Grocery Headquarters; IRI; ID 280362

36

Dollar sales of the leading pretzel brands in the United States in 2017 (in million U.S. dollars)
U.S. pretzel market: dollar sales of the leading brands 2017

http://www.statista.com/statistics/280362/us-pretzel-sales-leading-brands


NUTS AND CHEESE SNACKS
Snack foods in the U.S.



Nuts and cheese snacks

0 500 1000 1500 2000 2500 3000 3500 4000 4500

Snack nuts, seeds and corn nuts

Snack nuts

Sunflower/pumpkin seeds

Dry fruit snacks (fruit rolls, bars and snacks)

4,196

3,942.5

236.7

119.3

Dollar sales in million U.S. dollars

Note:  United States; 2017
Further information regarding this statistic can be found on page 80.
Source(s): IRI; Store Brands; ID 417070

38

Dollar sales of the fruit and nut snack category in U.S. retail stores in 2017, by segment (in million U.S. 
dollars)
U.S. dollar sales of fruit and nut snacks by segment 2017

http://www.statista.com/statistics/417070/us-dollar-sales-of-fruit-and-nut-snacks-by-segment


Nuts and cheese snacks

0 200 400 600 800 1000 1200 1400

Snack nuts, seeds and corn nuts

Snack nuts

Dry fruit snacks (fruit rolls, bars and snacks)

Sunflower and pumpkin seeds

1,244.8

1,200.6

993.8

43.5

Sales in million U.S. dollars

Note:  United States; 2017
Further information regarding this statistic can be found on page 81.
Source(s): IRI; Store Brands; ID 417038
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Dollar sales of the private label fruit and nut snack category in U.S. retail stores in 2017, by segment (in 
million U.S. dollars)
U.S. dollar sales of private label fruit and nut snacks by segment 2017

http://www.statista.com/statistics/417038/us-dollar-sales-of-private-label-fruit-and-nut-snacks-by-segment


Nuts and cheese snacks

0 200 400 600 800 1000 1200 1400 1600 1800

Private label
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Sales in million U.S. dollars

Note:  United States; 52 weeks ending May 19, 2019
Further information regarding this statistic can be found on page 82.
Source(s): IRI; Snack Food & Wholesale Bakery ; ID 189609

40

Leading vendors of snack nuts in the United States in 2019, based on sales (in million U.S. 
dollars)
Sales of the leading snack nut vendors in the United States 2019

http://www.statista.com/statistics/189609/leading-snack-nut-vendors-in-the-united-states-in-2011


Nuts and cheese snacks
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Note:  United States; 52 weeks ended January 24, 2016
Further information regarding this statistic can be found on page 83.
Source(s): IRI; Grocery Headquarters; ID 189620
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Sales of the leading snack nuts brands of the United States in 2016 (in million U.S. dollars)
U.S. snack nuts market: sales of the leading brands 2016

http://www.statista.com/statistics/189620/top-snack-nut-brands-in-the-united-states
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Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 84.
Source(s): Grocery Headquarters; IRI; ID 188237
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Leading vendors of cheese snacks in the United States in 2017, based on sales (in million U.S. 
dollars)
Leading vendors of cheese snacks in the United States 2017

http://www.statista.com/statistics/188237/leading-cheese-snack-vendors-in-the-united-states-in-2011


Nuts and cheese snacks
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Note:  United States; 52 weeks ended January 22, 2017
Further information regarding this statistic can be found on page 85.
Source(s): Grocery Headquarters; IRI; ID 188241
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Sales of the leading cheese snack brands of the United States in 2017 (in million U.S. dollars)
Leading cheese snack brands sales of the U.S. 2017

http://www.statista.com/statistics/188241/top-cheese-snack-brands


CONSUMER BEHAVIOR
Snack foods in the U.S.
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Note:  United States; April 2017; 18 years and older; 1,000
Further information regarding this statistic can be found on page 86.
Source(s): AYTM; ID 779564
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When did you last purchase snack foods?
Time when U.S. consumers most recently bought snack foods 2017

http://www.statista.com/statistics/779564/last-snack-food-purchase
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Note:  United States; April 2017; 18 years and older; 1,000
Further information regarding this statistic can be found on page 87.
Source(s): AYTM; ID 779568
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What type(s) of snack foods do you purchase regularly?
Snacks regularly purchased by U.S. consumers 2017

http://www.statista.com/statistics/779568/regular-snack-purchases


Consumer behavior
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Note:  United States; August 2017; 18 years and older; 987 Respondents
Further information regarding this statistic can be found on page 88.
Source(s): AYTM; ID 779575
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Where do you usually purchase snack foods?
U.S. consumer snack purchase locations 2017

http://www.statista.com/statistics/779575/snack-food-purchase-channels
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Share of respondents 

Note:  United States; 2018
Further information regarding this statistic can be found on page 89.
Source(s): Winsight Grocery Business; Technomic; ID 910261
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Motivations for snacking among consumers in the United States in 2018
Reasons for snacking in U.S. 2018

http://www.statista.com/statistics/910261/snacking-motivation-us-consumers-survey
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Note:  United States; 2018
Further information regarding this statistic can be found on page 90.
Source(s): Winsight Grocery Business; Technomic; ID 910193
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Typical snacking behavior among consumers in the United States in 2018
Share of U.S. consumers replacing meals with snacks 2018

http://www.statista.com/statistics/910193/share-us-consumers-eating-behavior-snacking-meals
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Note:  United States; 2017
Further information regarding this statistic can be found on page 91.
Source(s): Mintel; ID 869001
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Consumer preference for snack types in the United States in 2017, by time of day
Preferred snack types of consumers in the United States in 2017, by time of day

http://www.statista.com/statistics/869001/consumers-preferred-snack-types-by-time-of-day-us
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Further information regarding this statistic can be found on page 92.
Source(s): Winsight Grocery Business; Technomic; ID 910185
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Share of consumers who replace meals with snacks in the United States in 2018
Meals that often get replaced with snacks in the U.S. 2018

http://www.statista.com/statistics/910185/snacking-behavior-meals-replaced-us
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Special characteristics n.a.

Published by Grocery Headquarters

Publication date July 2017
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http://www.statista.com/statistics/189713/leading-chocolate-candy-vendors-in-the-united-states-in-2011/
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U.S. dollars)
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http://www.statista.com/statistics/190405/leading-chewy-candy-vendors-in-the-united-states-in-2011/
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Special characteristics n.a.
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Sales of the leading saltine cracker vendors in the United States in 2019 (in million U.S. 
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Leading vendors of miscellaneous crackers in the United States in 2018, based on sales (in million U.S. 
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chains for the 52 weeks ended January 22, 2017.

Leading vendors of potato chips in the United States in 2017, based on sales (in million U.S. 
dollars)
Leading vendors of potato chips in the United States 2017

http://www.statista.com/statistics/188220/leading-potato-chips-vendors-in-the-united-states-in-2011/


References75

Source and methodology information
Source(s) Grocery Headquarters; IRI

Conducted by IRI

Survey period 52 weeks ended January 22, 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Grocery Headquarters

Publication date April 2017

Original source State of the Industry Almanac 2017, page 55

Website URL visit the website

Back to statistic

Notes:

Total U.S. sales through supermarkets, drugstores, mass market retailers, military commissaries and select club and dollar retail 
chains for the 52 weeks ended January 22, 2017.

Sales of the leading potato chip brands of the United States in 2017 (in million U.S. dollars)
Sales of the leading potato chip brands of the U.S. 2017

http://www.statista.com/statistics/188222/top-potato-chip-brands-in-the-united-states/


References76

Source and methodology information
Source(s) IRI; Snack Food & Wholesale Bakery 

Conducted by IRI

Survey period 52 weeks ending May 19, 2019

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Snack Food & Wholesale Bakery 

Publication date July 2019

Original source Snack Food & Wholesale Bakery - State of the Industry Snacks 2019, page 54

Website URL visit the website

Back to statistic

Notes:

Total U.S. Multi-Outlet (Supermarkets, Drugstores, Mass Market Retailers, Gas/C-Stores, Military Commissaries and Select 
Club & Dollar Retail Chains). Numbers have been rounded to provide a better understanding of the statistic.

Leading vendors of tortilla and tostada chips in the United States in 2019, based on sales (in million U.S. 
dollars)
Leading vendors of tortilla and tostada chips in the United States 2019

http://www.statista.com/statistics/188226/leading-tortilla-chips-vendors-in-the-united-states-in-2010/


References77

Source and methodology information
Source(s) Grocery Headquarters; IRI

Conducted by IRI

Survey period 52 weeks ended January 22, 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Grocery Headquarters

Publication date April 2017

Original source State of the Industry Almanac 2017, page 55

Website URL visit the website

Back to statistic

Notes:

Total U.S. sales through supermarkets, drugstores, mass market retailers, military commissaries and select club and dollar retail 
chains for the 52 weeks ended January 22, 2017.

Sales of the leading tortilla and tostada chip brands of the United States in 2017 (in million U.S. 
dollars)
Sales of the leading tortilla and tostada chip brands of the U.S. 2017

http://www.statista.com/statistics/188233/top-tortilla-tostada-chip-brands/


References78

Source and methodology information
Source(s) IRI; Snack Food & Wholesale Bakery 

Conducted by IRI

Survey period 52 weeks ending May 19, 2019

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Snack Food & Wholesale Bakery 

Publication date July 2019

Original source Snack Food & Wholesale Bakery - State of the Industry Snacks 2019, page 36

Website URL visit the website

Back to statistic

Notes:

Total U.S. multi-outlet (supermarkets, drugstores, mass market retailers, gas/C-stores, military commissaries and select club & 
dollar retail chains) for the 52 weeks ended on May 19, 2019. Figures have been rounded.

Sales of the leading pretzel vendors in the United States in 2019 (in million U.S. dollars)
Dollar sales of the leading pretzel vendors in the U.S. 2019

http://www.statista.com/statistics/280354/leading-pretzel-vendors-in-the-us/


References79

Source and methodology information
Source(s) Grocery Headquarters; IRI

Conducted by IRI

Survey period 52 weeks ended July 9, 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Grocery Headquarters

Publication date September 2017

Original source Grocery Headquarters - Center Store Handbook 2017, page 36

Website URL visit the website

Back to statistic

Notes:

Total U.S. sales through supermarkets, drugstores, mass, military commissaries and select club and dollar retail chains for the 
52 weeks ended July 9, 2017.

Dollar sales of the leading pretzel brands in the United States in 2017 (in million U.S. dollars)
U.S. pretzel market: dollar sales of the leading brands 2017

http://www.statista.com/statistics/280362/us-pretzel-sales-leading-brands/


References80

Source and methodology information
Source(s) IRI; Store Brands

Conducted by IRI

Survey period 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Store Brands

Publication date July 2017

Original source Store Brands Magazine, July 2017, page 52

Website URL visit the website

Back to statistic

Notes:

Total U.S. supermarkets, drugstores, mass market retailers, military commissaries and select club and dollar retail chains, for 
the 52 weeks ending March 19, 2017.

Dollar sales of the fruit and nut snack category in U.S. retail stores in 2017, by segment (in million U.S. 
dollars)
U.S. dollar sales of fruit and nut snacks by segment 2017

http://www.statista.com/statistics/417070/us-dollar-sales-of-fruit-and-nut-snacks-by-segment/


References81

Source and methodology information
Source(s) IRI; Store Brands

Conducted by IRI

Survey period 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Store Brands

Publication date July 2017

Original source Store Brands Magazine, July 2017, page 52

Website URL visit the website

Back to statistic

Notes:

Total U.S. supermarkets, drugstores, mass market retailers, military commissaries and select club and dollar retail chains, for 
the 52 weeks ending March 19, 2017.

Dollar sales of the private label fruit and nut snack category in U.S. retail stores in 2017, by segment (in 
million U.S. dollars)
U.S. dollar sales of private label fruit and nut snacks by segment 2017

http://www.statista.com/statistics/417038/us-dollar-sales-of-private-label-fruit-and-nut-snacks-by-segment/


References82

Source and methodology information
Source(s) IRI; Snack Food & Wholesale Bakery 

Conducted by IRI

Survey period 52 weeks ending May 19, 2019

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Snack Food & Wholesale Bakery 

Publication date July 2019

Original source Snack Food & Wholesale Bakery - State of the Industry Snacks 2019, page 46

Website URL visit the website

Back to statistic

Notes:

Total U.S. Multi-Outlet (Supermarkets, Drugstores, Mass Market Retailers, Gas/C-Stores, Military Commissaries and Select 
Club & Dollar Retail Chains). Numbers have been rounded to provide a better understanding of the statistic.

Leading vendors of snack nuts in the United States in 2019, based on sales (in million U.S. 
dollars)
Sales of the leading snack nut vendors in the United States 2019

http://www.statista.com/statistics/189609/leading-snack-nut-vendors-in-the-united-states-in-2011/


References83

Source and methodology information
Source(s) IRI; Grocery Headquarters

Conducted by IRI

Survey period 52 weeks ended January 24, 2016

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Grocery Headquarters

Publication date April 2016

Original source State of the Industry Almanac 2016, page 72

Website URL visit the website

Back to statistic

Notes:

Total U.S. sales through supermarkets, drugstores, mass market retailers, military commissaries and select club and dollar retail 
chains for the 52 weeks ended January 24, 2016.

Sales of the leading snack nuts brands of the United States in 2016 (in million U.S. dollars)
U.S. snack nuts market: sales of the leading brands 2016

http://www.statista.com/statistics/189620/top-snack-nut-brands-in-the-united-states/


References84

Source and methodology information
Source(s) Grocery Headquarters; IRI

Conducted by IRI

Survey period 52 weeks ended January 22, 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Grocery Headquarters

Publication date April 2017

Original source State of the Industry Almanac 2017, page 76

Website URL visit the website

Back to statistic

Notes:

Total U.S. sales through supermarkets, drugstores, mass market retailers, military commissaries and select club and dollar retail 
chains for the 52 weeks ended January 22, 2017.

Leading vendors of cheese snacks in the United States in 2017, based on sales (in million U.S. 
dollars)
Leading vendors of cheese snacks in the United States 2017

http://www.statista.com/statistics/188237/leading-cheese-snack-vendors-in-the-united-states-in-2011/


References85

Source and methodology information
Source(s) Grocery Headquarters; IRI

Conducted by IRI

Survey period 52 weeks ended January 22, 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Grocery Headquarters

Publication date April 2017

Original source State of the Industry Almanac 2017, page 76

Website URL visit the website

Back to statistic

Notes:

Total U.S. sales through supermarkets, drugstores, mass market retailers, military commissaries and select club and dollar retail 
chains for the 52 weeks ended January 22, 2017.

Sales of the leading cheese snack brands of the United States in 2017 (in million U.S. dollars)
Leading cheese snack brands sales of the U.S. 2017

http://www.statista.com/statistics/188241/top-cheese-snack-brands/


References86

Source and methodology information
Source(s) AYTM

Conducted by AYTM

Survey period April 2017

Region(s) United States

Number of respondents 1,000

Age group 18 years and older

Special characteristics n.a.

Published by AYTM

Publication date April 2017

Original source aytm.com

Website URL visit the website

Back to statistic

Notes:

n.a.

When did you last purchase snack foods?
Time when U.S. consumers most recently bought snack foods 2017

http://www.statista.com/statistics/779564/last-snack-food-purchase/


References87

Source and methodology information
Source(s) AYTM

Conducted by AYTM

Survey period April 2017

Region(s) United States

Number of respondents 1,000

Age group 18 years and older

Special characteristics n.a.

Published by AYTM

Publication date April 2017

Original source aytm.com

Website URL visit the website

Back to statistic

Notes:

n.a.

What type(s) of snack foods do you purchase regularly?
Snacks regularly purchased by U.S. consumers 2017

http://www.statista.com/statistics/779568/regular-snack-purchases/


References88

Source and methodology information
Source(s) AYTM

Conducted by AYTM

Survey period August 2017

Region(s) United States

Number of respondents 987

Age group 18 years and older

Special characteristics n.a.

Published by AYTM

Publication date August 2017

Original source aytm.com

Website URL visit the website

Back to statistic

Notes:

n.a.

Where do you usually purchase snack foods?
U.S. consumer snack purchase locations 2017

http://www.statista.com/statistics/779575/snack-food-purchase-channels/


References89

Source and methodology information
Source(s) Winsight Grocery Business; Technomic

Conducted by Technomic

Survey period 2018

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Winsight Grocery Business

Publication date July 2018

Original source Winsight Grocery Business July 2018, page 56

Website URL visit the website

Back to statistic

Notes:

n.a.

Motivations for snacking among consumers in the United States in 2018
Reasons for snacking in U.S. 2018

http://www.statista.com/statistics/910261/snacking-motivation-us-consumers-survey/


References90

Source and methodology information
Source(s) Winsight Grocery Business; Technomic

Conducted by Technomic

Survey period 2018

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Winsight Grocery Business

Publication date July 2018

Original source Winsight Grocery Business July 2018, page 56

Website URL visit the website

Back to statistic

Notes:

n.a.

Typical snacking behavior among consumers in the United States in 2018
Share of U.S. consumers replacing meals with snacks 2018

http://www.statista.com/statistics/910193/share-us-consumers-eating-behavior-snacking-meals/


References91

Source and methodology information
Source(s) Mintel

Conducted by Mintel

Survey period 2017

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Mintel

Publication date June 2017

Original source mintel.com

Website URL visit the website

Back to statistic

Notes:

No further methodology information was offered by the source.

Consumer preference for snack types in the United States in 2017, by time of day
Preferred snack types of consumers in the United States in 2017, by time of day

http://www.statista.com/statistics/869001/consumers-preferred-snack-types-by-time-of-day-us/


References92

Source and methodology information
Source(s) Winsight Grocery Business; Technomic

Conducted by Technomic

Survey period 2018

Region(s) United States

Number of respondents n.a.

Age group n.a.

Special characteristics n.a.

Published by Winsight Grocery Business

Publication date July 2018

Original source Winsight Grocery Business July 2018, page 56

Website URL visit the website

Back to statistic

Notes:

n.a.

Share of consumers who replace meals with snacks in the United States in 2018
Meals that often get replaced with snacks in the U.S. 2018

http://www.statista.com/statistics/910185/snacking-behavior-meals-replaced-us/

